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1.1 Podcasting and the Law

Six Legal Considerations to Keep Your
Podcast Streaming Smoothly

Let’s Keep It Legal – And Keep Talking!

Whether you're just starting out or already deep into the world of
podcasting, there’s one area that often gets overlooked… the legal stuff.

Yes, it might sound a bit dry but trust me – protecting yourself legally can
be the difference between a thriving show and a very expensive
headache. I’ve seen too many creators stumble because they didn’t
know the risks. So, let’s get ahead of them – together.

This guide is here to help you understand the legal landscape so you can
podcast with confidence.
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1. 👩‍⚖️ Watch Your Words – Avoiding Defamation

As your podcast gains traction, your words carry more weight. That’s powerful… and
risky.

If you’re discussing someone (especially in a negative light), you need to be mindful
of defamation laws. Even if you're a small creator, you’re not immune to legal action.

Ask yourself:

Is my content controversial?
Am I naming individuals or organisations?
Do I have evidence to support my claims?

If in doubt – leave it out, or back it up with facts.

2. 🧾 Respect the Court – Suppression Orders Matter

Talking about legal cases? Tread carefully.

Some court proceedings are protected by suppression orders, meaning you legally
can’t discuss them – even if they’re publicly known. These orders often don’t have
clear expiry dates, so it’s easy to unknowingly breach them.

And breaching a suppression order? That can land you in serious hot water –
including contempt of court charges.

So before diving into courtroom drama on your podcast, double-check if there’s
anything legally preventing you from doing so.

3. 🛑 Be Truthful in Promotions – Avoid Misleading
Conduct

Running ads or promoting products on your podcast or socials?

Make sure every claim you make is true, accurate, and can be backed up. According
to Australian Consumer Law, misleading your audience – even unintentionally – can
lead to legal action from the ACCC or relevant authority in your country.

A good rule of thumb: if you wouldn’t say it under oath, don’t say it in your ad.
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4. 📝 Always Use Guest Consent Forms

Whether it’s a casual chat or a deep interview, if you’ve got guests on your show, get
it in writing.

A release and consent form protects you both. It makes it clear your guest agrees to:

Be recorded
Have their voice, name, image, and words used and promoted
Give up any claims to the content after recording

It’s a simple step that gives you peace of mind. And it shows your guest you take your
work – and their rights – seriously.

5. 🎶 Honour Intellectual Property – Don’t Risk Copyright
Claims

Just because you can use a song or clip doesn’t mean you should.

Music, sound bites, logos, and even quotes may be protected by copyright. Using
them without permission? That could open the door to legal trouble.

Yes, there are exceptions – like “fair dealing” for purposes such as criticism or news
reporting – but don’t assume you qualify. When in doubt, ask for permission or use
royalty-free alternatives.

Remember, your podcast is your intellectual property too – protect it like you’d want
others to respect yours.

6. ⚠️ Use Disclaimers – Especially When Offering Advice

If you’re giving any form of advice – legal, financial, or even health-related – include a
clear disclaimer. Let listeners know you’re sharing general information, not
professional guidance.

This protects you if someone follows your advice and things don’t work out.
Better safe than sorry.
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Wrapping Up – Stay Informed, Stay Empowered

Podcasting is an incredible platform to share stories, expertise, and
ideas. But like any public platform, it comes with responsibilities. Taking
a few simple legal precautions can save you a world of drama down the
track.

Let this be your friendly nudge to keep your content safe, respectful, and
legally sound – so your voice continues to be heard.

📌 Download Your Free
Guest Release Form
Template
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1.2 Choose Your Podcast

Program Strategy

1.2 Choose Your Podcast
Program Strategy

You Don’t Have to Be Everything to Everyone

When you’re just starting out in podcasting, it’s tempting to want your
show to be for everyone. But let me save you some heartache – it’s not
only okay to narrow your focus, it’s absolutely essential.

Choosing a podcast niche means carving out a space that’s uniquely
yours. It gives your show identity, clarity, and staying power. Broad
shows are forgettable. Niche shows are memorable.

And remember: You’re not trying to speak to everyone. You’re speaking
directly to the people who need to hear your message most.
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What Is a
Podcast
Niche?

Think of your niche as the heart of your podcast. It’s a clear, focused
topic that serves a specific group of listeners. It’s not just “business” or
“health” or “lifestyle.” It’s your angle within those broad categories.

For example, a podcast about mindfulness for single mothers navigating
post-divorce life? Now that’s a niche. It tells people exactly who it’s for —
and why they should tune in.

But What If
I’m Multi-
Passionate?
I hear you. Many of us are! But here’s the truth: when you try to please
everyone, you often end up resonating with no one.

Yes, you can explore multiple interests eventually, but to gain traction,
you’ll need to start with clarity. You can expand once you’ve built a loyal
base.
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Do I Always
Need a
Guest?

This one’s entirely up to you.

If your goal is to network, spotlight other experts, or grow your audience
fast, guests can be a fantastic asset. But your show is still yours. Even
with guests, you need to steer the conversation to align with your values
and goals.

Prefer to go solo? That’s perfectly valid. It takes confidence and
consistency, but your voice can absolutely carry a show if your content
delivers value.



Finding
Your
Perfect
Niche
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Ready to get clear on your podcast niche? Here’s how I guide my clients
through it.

Step 1: Dump All Your Ideas Out
Take a blank page and write down every topic you could possibly talk about – no
filter. Don’t worry if they feel messy or random. This is about getting everything out
of your head.

Ask yourself:

What do people come to me for advice about?
What do I love talking about endlessly?
What lights me up inside?
What hobbies or skills do I have?
What topics do I never get bored of?

Start broad. You’ll refine as you go.



Step 2: Follow Your Joy
This might sound a bit woo-woo, but hear me out — podcasting is a long game. If you
don’t love your topic, you’ll burn out. And let’s face it: creating content around
something you adore is simply more fun.

Pick something you could happily explore even if no one else was listening (yet). That
passion will shine through and attract your ideal audience.
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Step 3: What Makes You Different?
We’re all walking stories. What part of your journey gives you a unique perspective?

Maybe you’ve overcome adversity, built something from scratch, or simply have a
knack for making a complex topic relatable. Use that!

People don’t just connect with topics — they connect with you and your lived
experience.

Step 4: Use Your Strengths
Think about your zone of genius. What are you really good at? What do others say
you're an expert in?

You don’t need to know everything — you’ll grow and research as you go — but
starting with a solid base makes the process smoother and your content stronger.

Step 5: Stay Relevant (But Authentic)
Trends can help you stand out, but don’t just chase what’s hot if it doesn’t light you
up.

Ask:

What are people curious about right now?
Are there current conversations you want to be part of?
How can you bring a fresh take to an evergreen topic?

Topical shows can work brilliantly, especially when paired with timeless themes.
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Step 6: Assess the Landscape
A bit of competitor research can be eye-opening. See what’s out there in your niche.
Who are the leaders? What formats do they use? What’s working — and what could
be missing?

Don’t be discouraged by competition — it means there’s a market. But if a category
feels oversaturated, think about how you can niche down even further or bring a
new voice to it.

Step 7: Think Long-Term and Monetisation
Even if you’re not planning to monetise right away, it’s worth considering:

Will your topic lend itself to sponsorships
Could you build a coaching offer, course, or membership around it?
Is your niche aligned with your business goals?

Planning with intention now will save you pivoting later.

Final Thoughts
The right podcast niche isn’t something you stumble into — it’s something you
choose with clarity and intention.

Start specific. Stay aligned. And most of all, speak from the heart.

The more authentic and focused your podcast is, the more impact it will have.
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1.3 Choose the

perfect name

and cover for

your podcast

1.3 Choose the
perfect name
and cover for
your podcast

Why Your Podcast Name and Cover Matter

Think of your podcast name and cover as the storefront to your show.
It’s your chance to grab attention, spark curiosity, and invite listeners in.
If your artwork is bland or your name unclear, you’ll struggle to get
noticed – no matter how good your content is.

This guide will walk you through naming your podcast, creating standout
cover art, and securing your podcast URL so you can build a strong
foundation for growth.
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Naming Your Podcast with Intention
Your podcast name sets the tone. It tells your audience what they can expect and
whether they’re in the right place. Choose wisely – but don’t overthink it. Here’s how
to keep it clear, memorable, and future proof:

Reflect Your Topic1.

Make it obvious what your show is about. Use words that connect with your
theme or audience niche.

Make it Memorable2.

Short, punchy names are easier to recall and recommend.

Keep it Simple3.

Avoid long or complicated phrases. If it’s hard to remember or spell, it’s harder
to find.

Be Original4.

Search Apple Podcasts, Spotify, and Google to make sure the name isn’t already
taken. You want to stand out, not blend in.

Think SEO5.

Include keywords that your ideal listener might type when searching for
podcasts.

Stay on Brand6.

Your name should align with your voice, mission, and the look and feel of your
brand.
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Get Feedback7.

Test a few options with friends, colleagues, or even your audience before
settling on the final choice.

Leave Room to Grow8.

Avoid names that pigeonhole you into a topic you might outgrow later.

Check Domain & Social Handles9.

Avoid names already trademarked or copyrighted. It’s better to check now than
deal with issues later.

Check for Legal Issues10.

Avoid names already trademarked or copyrighted. It’s better to check now than
deal with issues later.

Test It Out11.

Try saying your podcast name out loud. Mock up a basic logo. Does it feel right?
If not, keep brainstorming.

Trust Your Gut12.

If you love it and it feels aligned, go for it. You’re the one who has to say it over
and over.

Example:
Talking with the Experts – all things business by business owners, for business owners.
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Creating Podcast Cover Art
That Pops

Great cover art gets attention. It invites people to click and listen. Let’s
make yours count.

What to Know About Cover Art Specs

To meet directory standards, your artwork must:

Be square (1:1 aspect ratio)
Minimum size: 1400 x 1400px | Maximum: 3000 x 3000px
JPEG or PNG (JPEG preferred)
Use RGB colour space

This applies across platforms like Apple, Buzzsprout, and Spotify

What Makes Great Cover
Art?
Keep It Legible at Any Size

Test your design at thumbnail size (30x30px). If it’s unreadable, rethink your layout.

Limit Fonts to Two

One for your title, one for a subtitle if needed. More than two starts to feel cluttered.

Choose Readable Fonts

Fancy doesn’t mean effective. Make sure your title is clear at a glance.

Let the Design Breathe

Don’t overcrowd. Leave space around the edges. Simplicity = sophistication.
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Tell a Visual Story

Your cover should give a hint about your theme or tone. If it’s fun, serious, or niche –
show that visually.

Avoid Clichés

Microphones, headsets, and radio waves have been overused. Try something more
unique or symbolic.

Use High-Quality Images

Blurry or pixelated graphics make your podcast look unprofessional.

Be Brand Consistent

Use your brand colours, style, and tone throughout your cover and podcast
materials.

Use Contrast

Contrasting colours help your design stand out, especially in crowded directories.

Design for Multi-Use

Your artwork should adapt easily for use on social media, YouTube thumbnails, and
your website.

Skip Offensive Content

Avoid inappropriate language, images, or themes that could get you rejected from
directories.

Don’t Use Copyrighted Materials

Use original content or ensure you have the rights to use any external assets.

Use Your Face (If It Fits Your Brand)

If you’re the face of your brand, show it! A strong, friendly headshot can build
connection and trust.
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Practical Exercise
Brainstorm 5 potential podcast names

Draft 1–2 taglines

Create your cover art using Canva or similar

Test your design in thumbnail size

Tools to Create Your Cover Art

DIY Options (Free & Beginner-Friendly)

Canva – My personal favourite. Intuitive, professional-looking, and full of ready-
to-use templates.
Adobe Spark – Great for beginners with access to sleek templates.
Tailor Brands – Uses AI to help design logos and graphics tailored to your style.

Pro Design Options (Paid)

99Designs – A platform for high-quality custom design from vetted professionals.
Fiverr – A budget-friendly option with freelancers at various price points. Just be
sure to give a clear brief and examples.

Tip: Aways preview your cover on multiple platforms before finalising it.



Secure Your Podcast URL
If your podcast is part of your brand (and it should be), claim your
domain name early.

Why Get a Domain?

It boosts your professionalism and credibility

Helps with SEO

Gives you control over your content

Opens up email marketing and sponsorship opportunities

Protects your brand

How to Register Your URL

1.Choose a domain name that matches your show

2.Use tools like GoDaddy,  or Namecheap to check availability

3.Register with a trusted domain registrar

4.Add web hosting if needed

5.Set up a basic website (WordPress is a good start)

6. Include your show notes, links, contact info, and lead magnets

7.Promote your URL on all podcast episodes and social media
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Homework
✅ Create your podcast name and tagline

✅ Design your podcast cover art

✅ Secure your podcast URL and set up your website
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Choose and Set Up the

Right Podcast Channel

Host for You

Choose and Set Up the
Right Podcast Channel

Host for You

Why Podcast Hosting Matters

Before you even hit “record,” let’s talk tech – and I promise, it’s not as
scary as it sounds.

Podcast hosting is like your show’s home base. Think of it as the engine
room that stores your audio files, sends your episodes to listening apps
like Apple and Spotify, and handles the behind-the-scenes stuff like
analytics and syndication.

And just like no two podcasters are the same, no two hosting platforms
are either. So, choosing one that suits your needs, and your future goals
is vital.
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What to Look For in a Hosting Platform
When you’re weighing up your options, consider:

Storage limits: Will you need unlimited uploads?

Distribution: Does it connect easily with top directories?

Analytics: Do you want to track downloads and listener behaviour?

Ease of use: Are you tech-savvy, or do you want it done-for-you?

Budget: Are you just starting out or ready to invest?

It’s not about the fanciest features – it’s about what fits you best.

1. SoundCloud
Great for beginners testing the waters.
✔️ Free for up to 3 hours
✔️ Simple embed options
⚠️ Not the most flexible for growth
💰 Paid plans from $6/month

2. Podcast.co
An all-in-one solution with tools for creation, analytics, and promotion.
✔️ Sleek interface
✔️ Great for scaling
💰 From $19/month

3. BuzzSprout
Ideal for beginners who want it all handled with minimal fuss.
✔️ Easy uploads
✔️ Automatic directory submissions
✔️ Create a website
💰 From $12/month

4. Blubrry
Perfect for WordPress users who want control.
✔️ PowerPress plugin
✔️ Monetisation options
💰 From $12/month (with 100MB/month)
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The Role of Your RSS Feed
Your RSS feed is like the heartbeat of your
podcast. It holds all the key details – your show’s
title, description, episode list – and it keeps
everything in sync across platforms. Once your
host generates your RSS feed, all your updates

flow out automatically to places like Spotify, Apple Podcasts, and more.

Think of it as your show’s digital passport.

Let’s Talk Distribution
Now that your podcast has a home and an RSS feed, you’re
ready to share it with the world. Most hosting platforms
make this easy – they’ll help you distribute your show to the
top listening platforms with just a few clicks.

Some of the most popular directories include:

Apple Podcasts

Spotify

Amazon Music

iHeartRadio

TuneIn

Castbox

Deezer

Pocket Casts

Pandora

YouTube
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Should You Join a Podcast
Network?
Podcast networks are groups of shows that
support each other through marketing, cross-
promotion, and sometimes ad revenue

 sharing. Joining the right one can offer:

More listeners
Monetisation opportunities
Credibility and exposure

But don’t rush in. Make sure the network aligns with your podcast’s purpose and
audience. Some focus on specific niches; others simply connect great creators.

Final Thoughts

Choosing the right podcast host isn’t just a tech
decision – it’s a strategic one. The platform you pick
can impact your workflow, your audience reach,
and even your monetisation.

Start with your goals, keep your listeners in mind,
and don’t be afraid to grow into your tools.
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Set Up the Perfect

Studio on a Budget

Set Up the Perfect
Studio on a Budget

What You Really Need vs.

What’s Just Nice to Have

What You Really Need vs.
What’s Just Nice to Have

Let’s Talk Budget First

Before you race out to buy shiny gear, take a
breath. Whether you're podcasting solo or with a
co-host, the first step is setting a budget that suits
your circumstances.

It’s absolutely possible to get started with minimal
gear and still produce something that sounds 

professional. You don’t need to break the bank—just be smart with your
choices. Start where you are and build up as your podcast or livestream
audience grows.

My tip? Decide your budget, stick to it, and upgrade only when your
content (and income!) demand it.
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Streaming Setup for Beginners
Believe it or not, your smartphone can be a complete
mini studio. It has a camera, microphone, and built-in 
apps for most social platforms. Perfect for starting out!

But here’s the catch—platforms like YouTube Live 
require 1,000 subscribers before allowing mobile live streams. So, while convenient,
smartphones aren’t always the answer for regular, polished broadcasts.

If you're serious about live video, you’ll need a better setup—think laptop or desktop,
decent lighting, an external mic, and a good internet connection.

Keep It Simple: Your First Streaming Studio
When you’re starting out, keep things basic. You don’t need flashy graphics, multi-
camera angles, or green screens. What you do need is clarity, consistency, and a
space that reflects your personal brand.

Use a dedicated corner, spare room, or even a cleared kitchen counter as your
studio. A consistent location not only builds your brand visually—it helps you get into
“creator mode” every time you hit record.

The Essentials: What You Actually Need

1. Laptop or Desktop

Most new laptops will do the job. Look for:

Intel i7 processor

Minimum 8GB RAM

SSD storage

Several USB ports

A desktop gives you more expansion options, but laptops are perfect if you need
portability.



2. Camera

You don’t need a film crew. Start with:

A good USB webcam

A DSLR with clean HDMI (if you’re stepping it up)

Your smartphone (with a tripod)

Tip: Webcam cords are often short—grab a USB repeater extension if you need extra
length.

Also, don’t be fooled—sometimes a $200 webcam will deliver what you need far
better than a $5,000 camera you don’t know how to use.
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3. Microphone

Audio matters. Scratchy sound loses viewers faster than you can
say “like and subscribe.”

Skip the built-in mic and go for one of these:

USB desktop mic (like the Blue Yeti—super popular and

budget-friendly)

Lapel mic (great for dynamic interviews or standing

presentations)

If you’re standing or moving, lapel mics work well—but they can
pick up background noise. So choose based on your setting.

4. Lighting

Even with natural light, you’ll want control over your setup.
Start with:

One strong key light
A couple of soft fill lights

Good lighting = more engagement + professional look.
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Internet Connection: Don’t Skip This
Live streaming demands a solid connection. If your internet
speed can’t handle the stream, everything else falls apart.

What you need to know:

Upload speed is what matters. Test it before you go live.

You’ll want 20–40% more upload speed than your video bitrate.

Use a wired connection if possible. Disconnect unnecessary devices.

If speeds are slow, you can either reduce your stream quality or talk to your provider
about a faster plan.

Software & Streaming Platforms
Software is where it all comes together. This is where you:

Add branding
Switch scenes
Overlay graphics
Control your entire production

Start with free tools like:

OBS Studio
StreamYard
Restream

Then pick the right platform for your audience:

YouTube Live – great all-rounder
Facebook Live – perfect for community and visibility
Twitch – ideal for gamers and creatives
LinkedIn Live – perfect for business-related content
X (Twitter) – great for news-style updates
Mixer – an alternative for gaming content

Each platform requires a profile and provides a stream key and RTMP URL to
connect your encoder. Once that’s set, you’re ready to go live.
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Final Thoughts
You don’t need to spend a fortune to set up a studio that works for you. Focus on
what matters most:

Clear audio

Good lighting

Reliable connection

Confidence in your message




